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DESTINATION RETAIL ABOUNDS IN KENTUCKY
Bourbon, restaurants and mixed-use highlight the retail offerings opening in the Bluegrass State.
By John Nelson

Straddling the line between the 
South and the Midwest, Ken-
tucky has become a destina-

tion for unique retail developments. 
Developers, retailers and restaurants 
are adding to Kentucky’s top-flight 
attractions such as the Louisville 
Slugger Museum & Factory and the 
Kentucky Derby Museum.

Kentucky is known globally for 
its $3 billion bourbon industry, and 
the state’s distilleries filled nearly 
1.9 million barrels of amber nectar in 
2015, up 44 percent from its 2014 pro-
duction and the most the state has 
produced in 48 years, according to 
the Kentucky Distillers’ Association. 

“The Kentucky Bourbon Trail is 
hot here, the state has a big push to 
make the experience akin to the wine 
trails in California,” says Craig Col-
lins, senior real estate advisor with 
Cushman & Wakefield/Commercial 
Kentucky. “That will drive tourist 
traffic and retail.”

Brown-Forman Corp., a Louisville-
based spirits and wine company, is 
developing the Old Forester Distill-
ery, a 60,000-square-foot bourbon 
distilling operation and visitor expe-
rience located at 117 and 119 Main St. 
along Louisville’s historic “Whiskey 
Row.” Brown-Forman expects to pro-
duce 100,000 cases of Old Forester, a 
146-year-old bourbon brand, annual-
ly at the new operation. Old Forester 
Distillery is scheduled to be complete 
by late 2017. 

Casey Jones Distillery opened its 
new distillery on Witty Lane in Hop-
kinsville, Ky., in May. The property 
offers tours, a special events venue 
and tastings of its Kentucky moon-
shine.

In October of last year, Beam 
Suntory opened the Jim Beam Ur-
ban Stillhouse at Fourth Street 
Live! in downtown Louisville. The 
4,300-square-foot location operates 
as a small working distillery and fea-
tures a tasting bar, as well as visitor’s 
experience and store where custom-
ers can buy Jim Beam merchandise 
and customize their own bottle.

The 350,000-square-foot Fourth 
Street Live! development is a dining 
and entertainment destination. The 
developer, The Cordish Cos., recent-
ly signed a lease with celebrity chef 
Guy Fieri for his new dining concept, 
Guy Fieri’s Smokehouse. The bar-
becue restaurant will feature 6,700 
square feet of indoor dining space, 
an outdoor bar and 79 patio seats. 
Existing restaurants and retailers 
at Fourth Street Live! include Foot 
Locker, T-Mobile, PBR Louisville, 
Hard Rock Café and Goose Island 
Beer Bridge.

Lexington Woos Retailers
The home of the University of 

Kentucky situated in the central re-
gion of the state, Lexington is attract-
ing some of the top retailers in the 
nation. Bayer Properties, a Birming-
ham, Ala.-based retail developer, is 
underway on one of the biggest re-
tail developments ever seen in the 
market — The Summit at Fritz Farm.

“Summit at Fritz Farm is probably 
the biggest retail splash in the state 
of Kentucky. No one is doing new 
malls and The Summit is a sexier re-
tail center,” says Collins. “The new 
Summit in Lexington will be an-
chored by Whole Foods and will fea-
ture high-end retailers like the Sum-
mit developments in Louisville and 
Birmingham.”

The Summit at Fritz Farm is a $156 
million, mixed-use development 
located at Nicholasville Road and 
Man ‘O War Boulevard. Bayer Prop-
erties plans to open Phase I in March 
of next year. The development will 
comprise more than 75 restaurants 
and shops.

“The Summit will offer street-level 
retail, office space, a boutique hotel 
and a residential component,” says 
Al Isaac, president of NAI Isaac. 
“The Summit is targeting an upscale 
customer and is bringing several 
new tenants to Lexington such as J 
Alexander’s, Scout & Molly’s and 
Shake Shack.” 

Other retailers set to open at The 
Summit include Pottery Barn, Ar-
haus, Bonobos, Steel City Pops and 
Morton James. Once completed, the 
development will feature a food hall, 
306 luxury apartments, boutique ho-
tel and 48,000 square feet of Class A 
office space, as well as green space. 
Isaac says The Summit development 
is another spoke on the wheel for 
Lexington’s Nicholasville Road re-
tail corridor.

“The hot spot for retail develop-
ment in Lexington is the Nicholas-
ville Road retail corridor, as reflected 
in all the new construction,” says 
Isaac. “While it is an established 
retail trade area, it is still where na-
tional retailers want to locate and re-
mains the premier retail corridor of 
Lexington.”

Planet Fitness is also underway 
on a 30,000-square-foot location on 
Nicholasville Road.

Cabela’s, an outdoor retail-
er and outfitter, opened a new 
72,000-square-foot store in March 
at Hamburg Place II. The new lo-
cation features a café, gun library 
and bargain cave. Cabela’s, which 
is a regional draw, is situated near 
the intersection of I-75 and Man ‘O 
War Boulevard among other big-box 

retailers such as Walmart, Costco, 
Target and Dick’s Sporting Goods. 
In addition to Cabela’s, several new 
restaurant concepts are also opening 
new locations in Lexington. 

“There are many restaurant con-

cepts searching for locations,” says 
Isaac. “Oak Springs Grill, BJ’s Res-
taurant, BurgerFi, Pie Five, Taziki’s 
and Uncle Maddio’s are just a few of 
the restaurant concepts that have re-
cently opened in Lexington.” n
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Leasing Opportunities Available
- 10-story, Class “A” office building
- +/-915 to 30,000 RSF for lease
- Building signage available with +/-20,000 SF lease
- Will fit-up to suit tenant
- Excellent visibility and location at the southwest corner of New Circle 
  Road and Harrodsburg Road 
- Convenient access to the Blue Grass Airport and downtown Lexington
- Ample parking
- 24 hour security access and on-site property management
- Competitive rates

Corporate Plaza 
Lexington, KY

859.224.2000
naiisaac.com 

Whole Foods Market will anchor The Summit at Fritz Farm, a $156 million mixed-use 
development coming to Lexington. Bayer Properties expects to open Phase I in March.
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